Media information

Microsoft magazines for the financial services, manufacturing and
retail industries in Europe, the Middle East and Africa













Financial Services

Circulation and advertising rates

Circulation analysis

Geographical split B France 9%
B Germany 1%

W ltaly 5%

B Netherlands 7%

B Scandinavia 12%

B Spain 7%

UK 28%

Rest of EMEA 16%

I Rest of world 5%

Vertical industry B Capital markets 21%
B Insurance 28%

' Retail banking 39%

Technology 10%

B Other 2%

Job description B CEO (or equivalent) 5%
B CIO 18%

B COO/CFO 2%

M Manager (business)  33%

Manager (technical)  18%

B Other 24%

Distributed to technology executives and business
decision-makers at Europe’s (and the world’s) largest banks,
insurers and capital markets firms, Finance on Windows is
recognised as the industry’s most important channel for
news on Microsoft software in financial services.

The quarterly magazine is distributed to approximately
10,000 recipients worldwide via direct distribution,
Microsoft subsidiary offices and events. Readers can sign
up for subscription at www.onwindows.com.

Advertising rates

Publishing Partner status involves full sponsorship of the
magazine, providing your organisation with the most
extensive coverage package available. For more
information, please see page 11.

Display advertisements
Double page spread: £6,950
Full page: £4,250

Half page: £2,600

For information on series discounts, please see page 10.

To discuss advertising in Finance on Windows, please call
Amandip Singh of Tudor Rose on +44 116 222 9900
or e-mail amandip.singh@tudor-rose.co.uk



mail to:amandip.singh@tudor-rose.co.uk
http://www.onwindows.com

Manufacturing

Prime

With international news, commentary and case studies, Prime
explores the issues driving change in manufacturing:
PLM/engineering collaboration, supply chain management, plant
floor visibility, security, and more. Each issue of Prime features six = =
forums — automotive; oil and gas; utilities; high tech; consumer === !UPéEHCI‘Ech?
packaged goods, and pharmaceutical — with in-depth discussions =5

that set the agenda in each industry sector.

Prime engages with industry and technology leaders to provide a
comprehensive and informative overview of innovation across the
manufacturing spectrum.

For an up-to-date editorial features list, please contact
Mark Webb on +44 116 222 9900 or
e-mail mark.webb@tudor-rose.co.uk

Example advertisers Example recipients —

Accenture HP Anglo American  ENI Roche

ACU_‘(Y Iconics Arcelor E.ON Royal Dutch Shell
Apriso Intel Audi Fiat RWE

é:ftlc:y ystems K2 _ BASF Ford Sanofi-Aventis
Cimbax OPC Foundation Bayer Mittal Steel Siemens

Cincom Systers OSlsoft BMW Nestle Statoil

Citrix Perceptive Software BP Novartis ThyssenKrupp
Dassault Systemes Predysis Compagpnie de Peugeot Total

Derdack Siemens PLM Saint-Gobain Philips Toyota

Fujitsu Siemens Software DaimlerChrysler  Renault Uillever
Getronics Wonderware EADS Repsol Volvo |



mail to:mark.webb@tudor-rose.co.uk

Manufacturing

Circulation and advertising rates

Circulation analysis

Distributed to technology executives and business

Geographical split W APAC 9% o - ; )
[ Benes 11% decision-makers in the world's largest manufacturing firms,
B Germany 11% Prime is the ideal channel for promoting manufacturing
: ﬁii’herlands i:;: solutions based on Microsoft software.
1 Rest of EMEA 9% Every quarter, Prime is circulated to in excess of 13,000
- g;‘;?:mawa Z:;: recipients worldwide through a combination of direct
B Switzerland 3% distribution, via Microsoft subsidiary offices and at events,
UK 18% conferences and seminars. Readers can sign up for
B USA 19% subscription at www.onwindows.com.
Vertical industry I Automotive and Industrial  13% Advertising rates
B Pharmacutical 11% Publishing Partner status involves full sponsorship of the
B High Tech 27% magazine, providing your organisation with the most
: St'lllzgi St 1?:2 extensive coverage package available For more
B Consumer Goods 18% information, please see page 11.
B Other* 13%

Display advertisements
Double page spread: £6,950
Full page: £4,250

Half page: £2,600

*. . .
includes aerospace, chemicals, metal and mining

Job description

CEO (or equivalent) 4%
CIO 15%

|

|

B COO/CFO 1% For information on series discounts, please see page 10.
[ Manager (business) 29%

| |

M technical) 23%
thn:]rgzegcy(o echnical) 23% To discuss advertising in Prime, please call

Paul Simpson of Tudor Rose on +44 116 222 9900,
or e-mail paul.simpson@tudor-rose.co.uk



http://www.onwindows.com

Retail

Retailspeak

Retailspeak is Microsoft's customer publication for the retail
industry, providing a wide range of information about the key
technology innovations that enable an improved customer
experience, a more effective workforce and an enhanced store.

Featured topics range from point of service and multi-channel
retailing through to business intelligence and mobile technology.
Retailspeak provides industry news, case studies, commentary,
interviews and analysis, as well as our new country focus section,
which highlights industry developments in key areas across the
EMEA region.

For an up-to-date editorial features list, please contact
Lindsay James on +44 116 222 9900 or
e-mail lindsay.james@tudor-rose.co.uk

Example advertisers Example recipients

Accenture K3 Landsteiner Sourcecode Aldi Edeka KarstadtQuelle Rewe-Zentral
Argility LS Retail Technology Asda E. Leclerc Kingfisher Koninklijke
Epicot Nitrosell Spirit Data Capture Auchan El Corte Ingles  Marks & Spencer ~ Ahold
Exact Abacus Perceptive Software Star Micronics Boots GUS Mercadona Schwarz
Fujitsu Siemens Profitbase Stay in Front Carrefour ICA Metro _LrJrr;tueggﬁgmans
Computers Rackspace Unipower Casino IKEA Migros T

. engelmann
Gartner Red Europe VCS Timeless Coop Intermarche Otto Tesco
IT Workplace Reflexis Wincor Nixdorf Delhaize John Lewis Somerfield
Junction Solutions  gervebase DSG International  J Sainsbury Spar




Retail

Circulation and advertising rates

Circulation analysis

= hical solit Distributed to technology executives and business
eographical sph u El“roﬁel "g'cédle Ea|StA& Africa sz? decision-makers in Europe’s largest retail organisations,
W Morth and Central America 167 Retailspeak is the ideal channel for promoting retail
| Asia Pacific 5% . :
m South America 3% solutions based on Microsoft software.
Every quarter, Retailspeak is circulated to over 10,000
recipients, through a combination of direct distribution, via
Microsoft subsidiary offices and at events, conferences and
seminars. Readers can sign up for a subscription at
www.onwindows.com.
Vertical industry B Food & drug 33% .
M Mass merchandise 1% Advgrﬂsmg rates . .
B Speciality 27% Publishing Partner status involves full sponsorship of the
I Hospitality 22% magazine, providing your organisation with the most
— Gt 75 extensive coverage package available For more
information, please see page 11.
Display advertisements
Double page spread: £6,950
— Full page: £4,250
Job description B CEO (or equivalent) 7% Half page: £2,600
H ClO 17% '
Bl COO/CFO 1%
[ Manager (business) 27% . . . .
B Manager (technical) 16% For information on series discounts, please see page 10.
B Other 32%
To discuss advertising in Retailspeak, please call
Jon Ingleton of Tudor Rose on +44 116 222 9900,
or e-mail jon.ingleton@tudor-rose.co.uk




All industries

For technology firms that operate in all industries, we have a range of
attractively-priced packages designed to give you profile in all three
industry magazines. The below discounts also apply for series bookings
for a single magazine.

Number of insertions 1 2 3 4 e NEED EOR_ SPEED _

Series discount 0% 5% 10% 15% S
Publishing Partner £8,950 £8,503 £8,055 £7,607 | iﬁ’:j_ z
Double page advert  £6,950 £6,602 £6,255 £5,908 |
Single page advert  £4,250 £4,037 £3,825 £3,612 === £

Half page advert £2,600 £2,470 £2,340 £2,210

With three quarterly magazines, coverage can be provided in 12 issues
over the course of year. For bookings of four issues, a 15% discount on
the usual price is available. For bookings of five issues or more, the

discount is 25%.

So an investment for an entire year in all three industry magazines

(12 publications) would be as follows: e ol — T =
Total Equivalent per issue price S SEEETES

Publishing Partner ~ £80,550 £6,713 s EE

Double page advert  £62,550 £5,213 e B

Single page advert  £38,250 £3,188 i Eoah

Half page advert £23,400 £1,950 .






